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TRACEABILITY. . e
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METRO GROUP works to'iN'l.:rrds a “Global Standard Traceability

solution (GSTS)” as a ",

= new robust and scalable general traceability approach

= applicable to food and non-food products on

= an internationally harmonized level,

= covering sustair;ability and safety aspects,
but also advanced marketing, efficient recall'h
and anti-counterfeiting.

This system should be strictly based on open global standards to
ensure global interoperability, avoidance of cost caused by
spreading island-solutions and best use of modern technology.
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TRACKING & TRACING OF PRODUCTS: WHY?
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GFSI (Global Food Safety Initiative)

« Improves Consumer Trust (/\)
« Standards are recognised worldwide \/
 Enhances our company’s image Safery Intiative

« Confidence in sourcing and safer food for the consumer l l \
 Decreases complexity and costs
°*:IFS )

/ GLOBALG.AP.
« Supports our traceability efforts BRC
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GLOBAL STANDARD TRACEABILITY SOLUTION (GSTS): HOW?

To learn about the solution, please click on the link:
http://lwww.metrogroup.de/en/responsibility/customer/traceability
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TRACEABILITY @ METRO: WHAT?

= gcientific name

= |ot

» fishing vessel
FAO fishing area

sub area

i

Data collection standard:
DataBarExpanded

= date of catches

= Category fishing =

gear

= production method

Identification Standard: key = minimum durability

to traceability information

= quantity
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TRACE INFOS VIA METRO’'S PRO TRACE APP.

METRO GROUP, Traceability.
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Die "Farmen" umfassen eine Bruterzeugung und
Aufzucht der Setzlinge mit den gleichen
Methoden wie in der teichwirtschaftlichen
Gewinnung von Forellen und anderen
Salmoniden. Die weitere Aufzucht der Setzlinge
zu Speisefischen erfordert beim Lachs eine
Haltung in Meerwasser oder Brackwasser. Dazu
verbringt man die Fische in Netzgehegeanlagen

Q den norwegischen Fjorden.

https://itunes.apple.com/de/app/ https://play.google.com/store/a

follow-metro/id8861680997mt=8 pps/details?id=net.metrosyste
ms.followWMETRO
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INTERNATIONAL CONTEXT.
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HEIKO HUTMACHER, MEMBER OF
THE MANAGEMENT BOARD, METROAG.
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INTERNATIONALIZATION: SETTING THE SCENE.
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QUESTIONS

Britta Gallus, METRO GROUP, britta.gallus@metro.de
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