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Eurobarometer study on food safety in

the EU
National factsheets and dashboard for
EU27
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Development of localised
communication content to explain
the difference hazard-risk

| it’s a hazard IEE—— 11 examples developed in
R e e i 25 languages



https://www.efsa.europa.eu/en/corporate/pub/eurobarometer22#country-factsheets

Priority 1

Publication of EU insight study on
consumers and dietary sugars
Work ongoing on three mandates
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EU Insights study on s and dietary sugars

European Food Safety Authority (EFSA), Laura Maxim, Mario Mazzocchi, Stephan Van den
Broucke, Fabiana Zollo, Matthias Rasche, Paul Ortega, Tobin Robinson, Claire Rogers,
Domagoj Vrbos, Giorgia Zamariola, Anthony Smith

Abstract

EFSA undertook consumer research on nutrition and dietary sugars awareness, knowledge and risk
perception, preferred information sources and trust in different actors, plus additional rsearch on
stakeholder per: . The research results informed EFSA’s communications and engagement for a
lic ite Mﬁsclentmc of a Tolerable Upper Intake Level for dietary sugars,

and upon its subsequent final publication. Interviews with the representatives of nine stakeholder
organisations and two institutional partners were analysed for qualitative insights, which were used to
validate and reinforce EFSA’s outreach to partners and civil society organisations. A consumer survey
was conducted among a representative sample of 7,469 citizens (aged between 18 and 76) across EU
Member States, Iceland and Norway In October and November 2020. The analysis of the quantitative
data using segments derived from knowledge and risk perception indexes delivered important
improvements for audience identification, messaging and choice of formats and channels for
communication to the general public. The production of tips for risk communication on this topic used
in combination with country-specific data, provided both accessible and comprehensive support to risk
communicators at the national competent authorities in EU Member States, Iceland and Norway.

© European Food Safety Authority, 2022

Key words: consumer Insights, risk perception, audience segmentation, risk communication, dietary
nutrition

sugars,
Requestor: EFSA
Question number: EFSA-Q-2022-00089
(v soc europa.eu
vrww #f5a europa eu/publications. EFSA Supporting publication 2022-EN-7213
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EFSA digital platforms user
research initiated
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Explore ongoing work

Latest Updated Questions

Question Number Question Type Food Domain

EFSA-Q-2021-00079 Application Novel Foods 4



https://www.efsa.europa.eu/it/supporting/pub/en-7213

Priority 2 |

Expanded use of social
media listening to gauge
online discourse of main food
safety topics under EFSA’s
remit

New “flash poll” modality
added to EFSA's public
opinion research toolkit
(ability to generate results in
10 days from survey design)

“"Evidence-based risk
communication” calls
for roadmaps in four
areas of research

Expansion of the
Social Research
Methods and Advice
WG

ONE Conference
2022 session on
“Putting science into
context”
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Lot 1
False information

related to food safety Lot 2

Effectiveness of
transparency
initiatives

Lot 3

Consumer trade-offs
related to risks and
benefits Lot 4

Linking factors behind
perception and behavior

one
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https://www.efsa.europa.eu/en/supporting/pub/e200508
https://www.one2022.eu/programme/one-society/putting-science-into-context-the-future-of-social-science-in-risk-analysis

A new survey for strategy implementation efsa

European Food Safety Authority

KANTAR PUBLIC

Annual Strategy Survey 2022

How satisfied are customers,
stakeholders and partners
with our work?

EFSA Strategy 2027

What do we need to i Publication
achieve? Dec22




