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Our roadmap I Updated for the 2022-2027 period

Social science expertise

Social research Social science advice

Support the delivery of 
trustworthy assessment 
and communication of 
risks from farm to fork

Evolve social science 
methods and capabilities 

available to EFSA

Employ social science 
methods in support of 
EFSA’s organisational 

agility

Roadmap 
foundation

Roadmap 
priorities

2027

EFSA 
Strategy 

2027
SO 1 SO2 SO3 
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Priority 1 I Society track highlights

Eurobarometer study on food safety in 
the EU

National factsheets and dashboard for 
EU27

Development of localised 
communication content to explain 

the difference hazard-risk

Fieldwork Mar-Apr 22
Published Sep 22

11 examples developed in 
25 languages 
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https://www.efsa.europa.eu/en/corporate/pub/eurobarometer22#country-factsheets


Priority 1 I Ecosystem & personal track highlights

Publication of EU insight study on 
consumers and dietary sugars

Work ongoing on three mandates 

Support to plant 
health risk 

communication 
(LEAD)

Fish consumption 
and MS advice on 

mercury 
contamination 

(SUPPORT)

Risk-benefit 
guidance

(SUPPORT)

EFSA digital platforms user 
research initiated 

EFSA website 
OPEN EFSA
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https://www.efsa.europa.eu/it/supporting/pub/en-7213


Priority 2 I Evolution of methods and capabilities  

Expanded use of social 
media listening to gauge 

online discourse of main food 
safety topics under EFSA’s 

remit

New “flash poll” modality 
added to EFSA’s public 

opinion research toolkit 
(ability to generate results in 
10 days from survey design)

“Evidence-based risk 
communication” calls 
for roadmaps in four 
areas of research 

Expansion of the 
Social Research 
Methods and Advice 
WG

ONE Conference 
2022 session on 
“Putting science into 
context”

Lot 1 
False information 

related to food safety Lot 2
Effectiveness of 
transparency 

initiatives
Lot 3 

Consumer trade-offs 
related to risks and 

benefits Lot 4 
Linking factors behind 

perception and behavior
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https://www.efsa.europa.eu/en/supporting/pub/e200508
https://www.one2022.eu/programme/one-society/putting-science-into-context-the-future-of-social-science-in-risk-analysis


Priority 3 I A new survey for strategy implementation

What do we need to 
achieve?

How satisfied are customers, 
stakeholders and partners 

with our work?

Publication 
Dec22
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