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1. Frameworks for risk commmunication



LEGISLATIVE FRAMEWORK

Regulation (EC) No
178/2002, Article 40

. Communicate on its own
initiative

. Objective, reliable, easily
accessible information to public
and interested parties

. Collaboration with Commission and
MS to ensure coherence

. Cooperation with MS with regards
to public information campaigns



STRATEGIC FRAMEWORK: EFSA 2020

@ Prioritise public engagement
@ Widen EFSA’s evidence base

Build EU and international capacity and
knowledge community

Prepare for future risk assessment challenges

Create an environment and culture that reflects
EFSA's values




OPERATIONAL FRAMEWORK
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GUIDING PRINCIPLES




COHERENCE AND COOPERATION

Head of Communication and Best practice
Information Network /ENVI Joint communication
Agencies

Forward planning
Message coherence

European

"kﬁ“"». o=
Commission

. efsam

European Food Safety Authority

CEN - Communication Forward planning
Experts Network Message coherence

Best practice

International
Liaison Groups on
Risk
Communication

International
cooperation

Stakeholder
Engagement
Approach

Product testing
Dissemination



CONTENT PRODUCTION /DISSEMINATION FLOW

y

Dissemination

eMulti-channel
approach: website,

Evaluation
eReach and impact

Pre.- . . media, social
notification media, publications
Content eSharing comms

with Commission

prOdUCt'on and Member States
Plannin eKey messages,
o g ) lines to take. target
eIdentifying topics audiences, channels
and outputs for for dissemination
communications etc.



RISK PERCEPTION

Social research that can
best inform risk assessment

and communication and
support EFSA strategy 2021
-2027

Public polling on food- Targeted audience

related risks through

research
Eurobarometer

.m EFSA Strategy 2020
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2. Risk communication in practice
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EFSA JOURNAL
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WEBSITE EVOLUTION (2006-present)
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SOCIAL MEDIA

Main account launched in 2012
= Followers: +26Kk

, Thematic accounts launched 2016
= @Plants_EFSA +1200 followers
= @ Methods_EFSA +600 followers

Channel opened in 2012
= +200 videos
- = +1M views

in

LinkedIn account launched in 2012
= 442K followers 15



MULTIMEDIA @ EFSA (NOT JUST VIDEOS!)
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MEDIA HIGHLIGHTS (Sept — Nov
EL PAIS

\Agencia europea pide ‘Lo orgénico\no es ni mas
inversiones para evaluar Seguro ni mas nutritivo’
alimentos con mas

transparencia’

‘Unsere aktuelle Titelgeschichte: EFSAED: Our ad.V|ce
. , should not be misused
Reizthema Essen

‘Why a European agency for short-term political

post can be an excellent interests’
destination for researchers’ POLIT ICO
‘Head of EU food safety watchdog

calls for budget to be doubled’ ‘Living Planet: Who keeps our
food safe?’
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3. Looking forward



PREPARING FOR THE FUTURE

" EC proposal to amend General Food Law

" MB recommendations on EFSA external
evaluation

" EFSA Strategy 2021-2027
® Customer satisfaction surveys
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