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A reminder
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Scientific Report @ Open Access @ @ @ REGULATION (EU) 2019/1381 OF THE EUROPEAN PARLIAMENT AND OF THE COUN
of 20 June 2019
Technical assistance in the field of risk communication phineion
European Food Safety Authority (EFSA) %%, Laura Maxim, Mario Mazzocchi, Stephan Van den Broucke, Horing g to e Ty o the Faconing of e Eropsn Union. 20 i prsculr Arik 430, Arick 114
Fabiana Zollo, Tobin Robinson, Claire Rogers, Domagoj Vrbos, Giorgia Zamariola, Anthony Smith g e 1 e propos fom e Europe Commision

After transmission of the draft legislative act to the national parliaments,

Having regard to the opinion of the European Economic and Social Comumitee (1),

Having regard to the opinion of the Committee of the Regions (7).,

Acting in accordance with the ordinary legislative procedure ('),

Whereas:
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and national level. It provides. inte alia, that food xw is 1o be bused on risk analysis. except whese this is not
appropriate to the circumstances or the nature of the measure.
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ssessment, risk

‘management, and risk communication. For the purposes of risk assessment at Union level. it
it -mmvmwa&-ywmnmnmmm a5 the responsible Union risk assessment body in
matters relating to

(3 Risk communication is an essential part of the risk analysis process. The REFIT evaluation of the penerzg
Regulation (EC) No 175/2002) of 201 Tines Checkof {3 Generl Food L found tht rht:f
is not considered to be effective enough overall This has an impact on consumers’ confidence in
the risk analysis process.
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Future directions for risk communications at EFSA
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Understanding trends
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Relevant audiences A structured way to Informing
and topics understanding them communication
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Campaigns that follow trends **hefsam
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Evaluation
surveys
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Phone 11 We work all year
interviews with B fOr food safety.

experts

Message testing
focus groups




Social listening
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News Desk News
Service

Google and Media
Alerts / Newsletters
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NEWS DESK
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POLITICO
Brussels
Playbook

Daily Press Review

Weekly Media
Round-Up

FSA Daily Press Review 9 April 2021
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Fii. 09 April 2021

1. Pesticides - Coverage continues on EFSA’s annual report on pesticide
residues;

2. BIOHAZ - EFSA and ECDC's Joint report on AR in the media spotlight;
£ new study
finds
Summary:

sticides - Coverage around EFSA's latest report on pesticide residues in food continues
around Europe. Politico Morning Agri & Food newsletter (under subseription) picked up
EFSA's news, writing that a vast majority of the most common food items consumed in
the EU comply with pesticide residue requlations, according to the results of EFSA's report.
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COMCO DEPARTMENT / MEDIA RELATIONS.
Parma, 12 February 2021

Weekly Media Round-Up
8- 12Fed 2021

Relevant facts & events

countries, o
dstarming the acceptable varibiity o the damage sprichemicels can case bees”.
Enviconmentalits argue that -the apseoach fallowed by EFSA s not 1 e ot 3l with

tne e high levl of protection of ees a4 eduared by pestcde regulation 1107/2009." T
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The reason we follow trends
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How are we performing?
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In summary
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We will continue to develop tools to:

« understand relevant audiences and topics;
« conduct research activities;
« monitor performance of products and platforms...

...in order to convert audience trends into impactful
communications!



