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A reminder I Evidence-based approach
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literature Regulatory 

commitment 

Strategic 
direction 
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Understanding trends I All about audience data

A structured way to 
understanding them

Informing 
communication 

Research Monitoring

.

.

.

Insights

Relevant audiences 
and topics
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Campaigns that follow trends I Using research

Phone 
interviews with 

experts

Message testing 
focus groups

Evaluation 
surveys
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Social listening I Applying AI to check the online pulse

Example
Bee health 

Source
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Media I Coverage & interest in topics we work on

News Desk News 
Service

Daily Press Review
Weekly Media 

Round-Up
Google and Media 

Alerts / Newsletters

Quarterly/Annual Analysis
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Views and 
perceptions of 
the audiences

What is the 
nature of the 

topic?

The reason we follow trends I Informed communication

Audience insights
Communication 

planning
Coordinated 

communication 

Monthly 
checkpoint on 

topics we 
work on 

Who is most 
interested?
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How are we performing? I Website example

The views

The 
visitors 8



In summary I Trends supporting our planning

We will continue to develop tools to:

• understand relevant audiences and topics;

• conduct research activities;

• monitor performance of products and platforms…

…in order to convert audience trends into impactful
communications!
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