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Audience-driven approach |
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Strategic Objective 1 | Deliver trustworthy
assessment and communication of risks
from farm to fork

Expected Operational Result 1.2.1 | An
audience-first approach ensures quality

throughout risk communication
EFSA Strategy 2027
i ‘:“fe"‘: Responds to multiple provisions of the
I Transparency Regulation > fostering
ustainability . . .
public understanding, being clear and
accesible, taking risk perceptions into
s account et al.
e - efsam

uropean Food Safety Authority




What does it mean |

European Food Safety Authority

Tailoring our
COmmunication
Products and tools to
their information
heeds

Involving audiences
in product testing and
iImprovement



Understanding our audiences : efsam

1 European Food Safetvy Authority

Source:

Statistical data
analysis of EB Food
Safety in the EU

(2019)

“Generic” trust

Trusts everyone [
/ & _

Trusts Systems & “Concerned”
In place ang Mistrusts

!~ authoritjes ~_ markets and

authorities



http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf
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Social research | ) "‘n.efsa
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e efsa- English m | Search 3

\PICS v RESOURCES v  PUBLICATIONS ~ APPLICATIONS v  ENGAGEv ~ CALENDAR

Il Which topics concern Europeans most? “Strategic” research
P —— , ' helps us inform communication
. ADDITIVES . o " planning and the ChOice Of

topics
. ANIMAL DISEASES p

. ANTIBIOTICS, HORMONES OR STEROIDS

FOOD HYGIENE Register now: A New Deal for #EUChooseSafeFood Dietary sugars: have your say Bee health: new data hub goes
‘ Pollinators EFSA and national food safety on draft opinion live
Registration is open for this year's authority partners launch EFSA's provisional assessment of The EU Bee Partnership has
EU Pollinator Week (27-30... campaign on... the safety of dietary sugars is... unveiled a new online data...
. BACTERIA POISONING
% o
R &F * f
{ T English (en) ®
o €1Sdm 9
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“Targeted” research explores a
specific topic or an audience to
best frame the communication
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Listen and adjust | ng audience “ . afsae

ZJ European Food Safety Authority

Increased focus on campaigns means tailoring content to the
information needs of our target audiences ...

... which includes
message testing within
the campaign
development process:

e.g. 10 online focus

We work a" year groups held for

#EUChooseSafeFood

for food safety.
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ABOUT~ NEWSROOM~ TOPICSv RESOURCES~ PUBLICATIONS APPLICATIONSv~ ENGAGEv CALENDAR J O i n t 4_y e a r
' AL & framework
‘ contract
User research
A Ny launched 2
L R ST with ENVI Personalised personalised
agencies JORTREYS experience

Register now: A New Deal for #EUChooseSafeFood Dietary sugars: have your say Bee health: new data hub goes .
Pollinators EFSA and national food safety on draft opinion live a C C O r d I n t O
Registration is open for this year's authority partners launch EFSA's provisional assessment of The EU Bee Partnership has
EU Pollinator Week (27-30... campaign on... the safety of dietary sugars is... unveiled a new online data... d .
.
g efsa- open Home Questions Experts Calendar | Jest t
o El5dm | op .
OpenEFSA portal @
The single public interface for all information related to EFSA's scientific work. Follow the risk assessment process from receipt of the dossiej

assessments, dossier and studies (non-confidential versions), meetings agenda and minutes, info on experts, etc

Explore ongoing work

User research planning: setting up the
“whole framework - Sept 21

‘ User research implementation
(starting Q1 22) 8

Latest Updated Questions



Making it clearer |
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EFSA explains draft scientific opinion on a

tolerable upper intake Adding Plain Language
level for dietary sugars / Summaries (PLS) to our
publication toolkit

Index

Introduction
» Introduction
There are different kinds of sugars in our diet. Some are added to food, others are
> :’::':;:L:;re‘dzﬁ;e == naturally present in foods like fruit, vegetables, honey and milk. Sugars are a source
of energy. Some types of sugar (e.g. glucose) are needed by organs such as the heart
»  What was EFSA asked to do? and brain to function properly.

- -

» How did EFSA conduct its Sugar consumption is known to cause dental caries. Also, excess sugars in the diet WO k O O t h e t e a | O t t O t O b e b | to
assessment? are stored in the body, for example, as fat for later use. If these stores are not used, r n I n W I X r n C n ra C r a e

»  Risk for consumers they can build up over time and lead to health problems.

e implement PLS in a structured way across
EFSA’s scientific work as of 2022:

P Main sources of sugars in the
diet

P Have your say - what happens
now?

« First PLS under new pilot approach planned
(internal launch & assessment); 100 PLS
e~ published at end of pilot

What is a Tolerable Upper Intake Level (UL)?
The UL s a dietary reference value If there are no, or insufficient, data on - - -
('DRV; - see box on the next page). which to base a UL (i.e. no“threshold” F t h t t d 2 O 2 2
It establishes the maximum level of can be identified), then a safe level of ® O C u S g ro u p W I a rg e a u I e n Ce S I n

long-term daily intake of anutrient (eg.  intake could be set. This requires the
sugars) from all sources that is judged identification of a level of sugars intake

unlikely to pose arisk of adverse health b to which no adverse health effects are
effects to humans. observed.

Sl ity « In the context of EFSA 2027, PLS will become
e part of EFSA’s communication “package” with
T more prominence given to visual abstracts and

Trusted science for safe food Eurapean Food Safety Autherity S u m m a ri e S 9

Summary




Tailor it to EU 27 | lapproach efsae
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Introduction of the Spanish website version in 2020 to complemeht EN, FR, DE and IT

Neural machine translation pilot in 2021 - identified EC eTranslation tool as feasible
option for EFSA website

Way forward > hybrid solution: NMT + Human translation (via CdT) of website structure in
additional languages by Q4 2021; remaining languages by end 2022;

Further investments in translating the entire website content as well as the scientific work
(primary communication products) in the context of EFSA 2027

roved a

uo
prov‘s‘ons;eC's on multilin ualism
r



https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.ombudsman.europa.eu%2Fen%2Fcorrespondence%2Fen%2F129519&data=04%7C01%7C%7C959bfde6628b4cfb492e08d978e349ad%7C406a174be31548bdaa0acdaddc44250b%7C1%7C0%7C637673739853664141%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=vvpH4IaECh0EMGuaYkq2m%2BAtsIJj1gsgeZKlAhJrXlQ%3D&reserved=0

Social media |

European Food Safety Authority

A unique tool in EFSA’s communication toolbox

Social listening | Provides insights into online discourses,
sentiment, audience interests

Social media always approach | One of our key communication
channels to deliver accessible, clear and engaging content

Interaction | Engagement with audiences and sharing of

interactive content on different social networks (e.g. campaign
material tailored to Instagram)



Communicating in every situation | - efsam

3 ' European Food Safety Authority

Trustworthy communication of risks from
farm to fork remains our core work

We are investing further to maintain
excellence in comms both in “peace”
and “crisis” time

New tools to understand emerging risks (e.qg.
flash polls with target audiences)

Expansion of coordinated communication
activities with MS, EC and ENVI agencies

Revamp of the crisis communication
guidelines and new roadmap
12




Is it a success? |

European Food Safety Authority

We intend to monitor three major components of the audience-
first approach as part of EFSA 2027

Satisfaction Translation

outreach

Leverage of
social science

with our
products
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