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Coordinated communication – dual approach

Transparency Regulation

Partnership with Member States (CEN & FPs)

DEVELOPING A FRAMEWORK FOR 
COORDINATED COMMUNICATION IN THE EU
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Campaigns 

▪ Partnership approach for flagship campaigns

▪ Devolved national teams (CEN, FPs)

▪ Tiered input:

▪ Amplification

▪ Content creation

▪ Consultants

▪ Full partners (2022 onwards) 

Coordinated comms in practice
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#StopASF campaign 2020, 2021, ...
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Geographical scope

2020 campaign 
Albania, Bosnia and 
Herzegovina, Croatia, 
Greece, Kosovo, 
Montenegro, North 
Macedonia, Serbia, Slovenia            

2021 campaign 
+….Bulgaria, Czech 
Republic, Estonia, 
Hungary, Latvia, 
Lithuania, Poland, 
Romania and Slovakia
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#EUChooseSafeFood
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Coordinated communication

PAID 6 countries

Paid advertising on media and social media

Austria

Croatia

Spain

Italy

Latvia

Poland

EARNED 4 countries

Media relations with generalist and specialised 
media, radio, TV + influencers and stakeholders

Hungary

Denmark

Portugal

Slovakia

SHARED EU27

Stakeholder engagement

COMMUNICATION TOOLKIT

Year 1+

Selection 
of new 

countries 
for PAID & 
EARNED
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#EUChooseSafeFood | Timeline

Raise

Awareness

Paid media in 6 countries 
(Social, Online Video, Display / 

Facebook, Instagram; YouTube; 
Bannering)

Phase 1

July

Trigger critical 

thinking

Earned, shared and owned channels 
across 10 countries

Phase 2

Aug  - Sept

Encourage 

engagement

Earned, shared and owned channels 
across 10 countries

Phase 3

Oct
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#EUChooseSafeFood | Evaluation

Campaign data (PESO media) 
on reach, recall and engagement

Post-campaign survey in 10 
focus countries to test campaign 
recall and awareness

Future EB data on food safety 
awareness (part of EFSA 2027 
strategy)
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