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TOWARDS AN ENGAGED EFSA: THE JOURNEY 

2012 - EFSA MB recommendations 

2013 - Transparency initiative & Stakeholder conference 

2014 - Open EFSA public consultation  TERA Project 

2015 – Second Scientific Conference (EXPO) 

2015 – Input from the Stakeholder Platform & their discussions groups 

2015 - Target audience survey (on-going) and Benchmarking exercise 

2016 - EFSA Strategy 2020 
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INPUT FROM TARGET AUDIENCE RESEARCH 

“Get input on defining the 
terms of RA/mandates” 

 

“Those (stakeholders) 
outside it (the Platform) felt 
that they were second-class 

citizens” 

 

“Provide feedback to non-
technical audiences affected 

by EFSA work” 

 

“Existing mechanisms for 
interaction should become 
more relevant and efficient 

in particular during the 
application process” 

 

“Engage as 
wide a range 
of scientists 
as it could” 

“ Those inside 
the SHP 

question its 
value” 
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BEYOND THE STAKEHOLDER CONSULTATIVE PLATFORM 

SHP (AS IS) 

1 

Accredited Stakeholder 
System 

+ 

Annual Stakeholder 

Forum 

2 

Annual Stakeholder 
Forum 

+  

Stakeholder Bureau 
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ENGAGEMENT PRINCIPLES 

TARGETED 

INCLUSIVE 

AUTHENTIC 
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EFSA’S STAKEHOLDERS 
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THE NEW APPROACH 

 
PERMANENT 

 

 
 
 
 

TARGETED 
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DIFFERENT LEVELS OF ENGAGEMENT  

EFSA’s New Stakeholder Engagement Approach 
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IMPLEMENTATION 

EFSA’s New Stakeholder Engagement Approach 


