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COMMUNICATIONS UPDATE 

• Media 

• Social Media 

• Stakeholders 

 

• Exciting new content and products 

 

• Communication Experts Network (CEN), 1-2 March 2017 
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EFSA MEDIA COVERAGE IN NUMBERS 

Approx. 1000 enquiries per year  
(questions, telephone calls, written interviews or 

requests for contribution articles)      
  

Approx. 60 interviews were carried out with EFSA's 
scientists / experts in 2016. More than one third were 

proactively pitched to media 
    

Approx. 10,000 articles are monitored mentioning 
EFSA, every year.  

 
We log and score 10 articles a day, amounting to 

2500 articles a year for which we carry out an impact 
analyses 

 



Topics dealt with in Media in January 2017 
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YOUTUBE | BENCHMARKING 

527 K 

335 K 

146 K 

48 K 

274 K 

Views 
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YOUTUBE | EFSA CHANNEL EVOLUTION 

2012 2013 2014 2015 2016 

34K 

90K 

115K 

127K 

169K 

views

Video views on the 
EFSA channel 
on YouTube 
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YOUTUBE | TOP VIDEOS 

+18K 
views 

+51K 
views 

+30K 
views 

+29K 
views 

+18K 
views 

+28K 
views 
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SOCIAL MEDIA | THEMATIC ACCOUNTS 

+240 followers 
+117 tweets 

+450 followers 
+405 tweets 
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SOCIAL MEDIA | AMBASSADORS 



OUR STAKEHOLDERS 

Consumer 
organisations 

Distributors & HORECA 

Practitioners’ 
associations Farmers & primary 

producers 

Academia 

Business & Food 
Industry 

NGOs & 
advocacy groups 



TOTAL: 94 

STAKEHOLDER REGISTRATION – STATE OF PLAY FEB 2017 



1ST EFSA STAKEHOLDER FORUM – PARMA, 30-31 MAY 2017 

- Annual meeting of all registered 
stakeholders, 

 
- Opportunity to provide strategic input to 
EFSA’s work plans and future priorities,  

 
- Provide recommendations on how different  
engagement platforms work  
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AMR | REDUCE, REPLACE, RETHINK 

https://www.efsa.europa.eu/en/interactive_pages/Antimicrobial_Resistance
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AMR | DATA VISUALISATION 

http://www.efsa.europa.eu/en/interactive_pages/AMR_Report_2015


16 

UNCERTAINTY | SURVEY CAMPAIGN 

 How certain are you? Help us 
to better explain scientific 
uncertainty – take our survey 

 

 Channels - website, banners,  
mailings, newsletters, 
social media 
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UNCERTAINTY | COMMUNICATION 

2016 draft 
Scientific 

Committee 
guidance  

(pilot phase) 

May-Nov 2016 
Communicating 

Uncertainty 
EFSA target 
audience 
research 

Feb-Mar 2017 
follow-up 

online survey 
EFSA and 8 MS 

authorities  

June-Oct 2017 
discuss findings 

with MS and 
EFSA experts, 

draft new 
Guidance 

Feb 2018  

EFSA  
Guidance on 

Communicating 
Uncertainty 
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LIVE WEBSTREAMING OF OPEN PLENARIES  

 Video streaming of open 

meetings of all Scientific 

Panels 

 Increased transparency 

 Higher number of 

observers through remote 

attendance 

 Online submission of 

questions will be possible 



COMMUNICATIONS EXPERTS NETWORK - UPDATE 

EU Insights Report  
«Public perception of the risks 
associated with AMR» 

 
1st CEN meeting 
Parma, 1-2 March 

 

 
Integration of social 
science on the agenda 

 
 
 

CEN 2017 work 
programme discussed  

 



21 

STAY CONNECTED! 

www.efsa.europa.eu/en/engage/careers 

www.efsa.europa.eu/en/rss 

Subscribe to 

Engage with careers 

Follow us on Twitter 

@efsa_eu 

@plants_efsa 

@methods_efsa 

www.efsa.europa.eu/en/news/newsletters 


