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Campaign essentials: objectives and targeted countries

Help prevent the 
spread of ASF in 

Europe

Continue raising 
awareness

Enhance understanding 
of the ‘detect – prevent 

– report’ messaging

Broaden the campaign’s 
scope to engage new 
audiences (backyard 

farmers)

Raise awareness amongst 
farmers, veterinarians, 
hunters and relevant 

stakeholders

VeterinariansFarmers Hunters

Also via 
the hunters' network 

ENETWILD

Both as 
disseminators and 

target audience

Including commercial 
and 

backyard farmers

Implemented in 
18 countries

with different levels of priority



Campaign posters



Engagement with ENETWILD
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RESULTS
•Earned media: 520 results in online and print media 

+138% 

•Stakeholders engaged: 114 +7%

•Activities performed by stakeholders: 212 +52%

•Paid media: 27 publications from media 

partnership +93%

•National events: 5 =KPI

•Out-of-home campaign: 1 pilot in Romania NEW

REACH

• Awareness raising: 89% +34%

• Understanding of detect-prevent-report: 86% +36%

• Recall of campaign materials: 57% +17%

IMPACT



WHAT’S NEXT

ASF in 
2024

Social media 
campaign in 

selected

countries

Translation of 
the stickers

Migration of the 
website

Keep 
communicating 

on ASF



STAY CONNECTED

SUBSCRIBE TO
efsa.europa.eu/en/news/newsletters
efsa.europa.eu/en/rss
Careers.efsa.europa.eu – job alerts

FOLLOW US ON TWITTER
@efsa_eu  @methods_efsa
@plants_efsa @animals_efsa

FOLLOW US ON INSTAGRAM
@one_healthenv_eu

CONTACT US
efsa.europe.eu/en/contact/askefsa

FOLLOW US ON LINKEDIN
Linkedin.com/company/efsa

LISTEN TO OUR PODCAST
Science on the Menu –Spotify, Apple Podcast and YouTube 
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