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#StopASF 2022: objectives and audiences

Raise awareness on ASF and encourage 
prevention, detection and reporting among 
farmers, hunters and veterinarians.

Priority countries:
• Bulgaria
• Serbia
• Poland
• Romania



2022 campaign approach: nudging

• From “informing” to “helping”

• Focus on prevention and reporting messages in 4 key countries

NUDGING



Touchpoints

Create Target Audience Journey

• Farmer – farm, buildings, 
animals, feeding, transport, 
professional and private 
interactions

• Veterinarian – contact, 
frequency, visits

• Hunter – hunting areas, 
gatherings, lodges, equipment 
shops, interactions, selling



Campaign stickers



Campaign posters



Highlights - Serbia

Interview with stakeholder Jasna Prodanov from the 

Scientific Veterinary Institute Novi Sad for Radio-

television of Vojvodina.



Highlights - Poland

Media coverage in the 

print edition of 

agricultural 

newspapers Top 

Agrar and Agricultural 

Weekly. 

Article published in 

the key Polish 

agricultural medium 

Top Agrar.



Highlights - Croatia

Mr. Darko Pašalić, HAPIH (Croatian Agency 

for Agriculture and Food) expert, in the 

morning show of the first morning program 

of the Croatian national TV, HRT1.



Highlights - Greece

Coverage from the Greek 

union of pig farmers 

(New Federation of Pig 

Breeders in Greece).

Website: farmers Website: vets Website: hunters



Highlights - Slovakia

Earned output in TA3 - national TV with a 

monthly reach of 4.11 million 

Cooperation with the Ministry of 

Agriculture and Rural Development



Highlights - Montenegro

A 15-minute guest appearance in the prime 

time slot of the morning program of 

Montenegrin National Television. The guest 

was Dejan Laušević, Director of Specialised

Vet lab.

Interview with Dejan 

Lausevic from Diagnostic 

Veterinary Laboratory 

Montenegro on TV prva as 

part of their daily show.

TV 7 had a 13-minute 

interview with Mevlida

Hrapovic, Head of 

Department for Animal 

health and welfare 

protection.

https://www.youtube.com/watch?v=ftXDCv2QuaA
https://www.youtube.com/watch?v=lhAjsD5AAgc


Highlights - Latvia

• Latvian Hunters Association WEB page 

and Facebook.

• Cooperation Council of Farmers' 

Organizations Facebook page.

• Food and Veterinary Service Facebook 

page.

• The Latvian Rural Consultation and 

Education Center sent info to all regional 

centers.

• Latvian Rural Consultation and 

Education Center Jekabpils region 

Facebook page – one of the risk regions.

https://www.latma.lv/lv/aktualitates/2022/sogad-butiski-palielinajies-ar-afrikas-cuku-meri-slimo-meza-cuku-skaits-1522/
https://www.facebook.com/medniekiLATMA/posts/pfbid02uj7CuboCNpvAbESUdxVk8PEgmWr2vriESvXKrfwvozFFATHXzcEcXZu9tmqHSwcEl
https://www.facebook.com/PVDienests/posts/pfbid02oHVymWVJGDmAhS1eqUJhsJcHvsjNRrS34FginnxyzGuoKiGwNSM1yuXhLtR942KTl
https://www.facebook.com/LLKCJekabpils/posts/pfbid0Yeik5bb4QWtDTAeBSE92wgGF4E8WfEM4Ag5XNKdaN5XjWqcoe5Zf58g4LefEXnwYl


Presence at events – Romania and Serbia



#StopASF in 2023

▪ Same target audiences: veterinarians, hunters, 
farmers

▪ Final selection of countries and dissemination 
tactics based on campaign evaluation and latest 
epidemiological situation (Feb)

▪ Capitalise on material developed so far & plan 
longer campaign execution (April - October)



2023 Plant Health campaign 



Why a campaign on plant health?

Plant health Regulation key in F2F 
strategy

Devastating potential impact of
some pests

Low awareness (48%) and very low 
concern (11%) of EU citizens 

Lack of a common understanding
among stakeholders & the public



Mandate for technical assistance in risk 
communications from EC in 2022

Multiannual awareness-raising campaign
in the EU

Pre-campaign research phases in progress 
- audience segmentation & literature review

What’s happened so far?



What’s next?

Multi-year

communication 

strategy
(Q1 2023)

Technical

report to EC

(April 2023)

Selection of 

topics for Y1 

campaign (April 
2023)

Call to MS to 

support campaign 
inc. checkpoint 

with AF (Q2 2023)

Campaign 

planning with MS 
and content 

development (Q2 

2023)

Campaign launch 

(Q3 2023)


