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Agenda - efsam

=FU FORA 2.0
= #StopASF Campaign
»#EUChooseSafeFood campaign
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EU-FORA programme: some facts and figures ~..efsam

European Food Safety Authority

Fellows

e 45 graduated fellows (2017-2020): Alumni

e 44 fellows being trained, two cycles overlapping in
2021 (2020-2021 & 2021-2022)

e Significant higher No. applications from ES, IT and
GR

Hosting sites

e 33 organisations in 16 different Member States and
UK implemented 80 programmes (2017-2022)

e Collaboration with more than 60 supervisors

e Significant higher No. applications from ES, IT and
PT
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Upcoming calls - EU-FORA 2.0 - efsam

Call for proposals
¢ Selection of hosting sites and fellows

Call for tender

e Selection of training contractor
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Call for Proposals — Main features

15 fellows

Co-submission of proposals by consortium

¢ Fellow sending institution - Identification fellow
e Fellow remains staff member
e Hosting site — Work programme

Work programme

e Mostly remote
e Agreed by both institutions

Grant amount - lump sum paid to the consortium



Dissemination “ efsam

Request to Focal Points for
support

/] Info session on call for proposals
‘L/“ jointly with FIN (dates TBC)
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#StopASF Campaign



What is African swine fever?

African swine fever (ASF) is a highly contagious disease
affecting pigs and wild boar.

Itis harmless to people, but usually fatal for pigs.

Between 2016 and June 2020 1.3 million pigs were lost to ASF
in Europe.

Currently, there is no vaccine, nor cure for ASF.

Prevention, detection, and reporting are key to stopping
this devastating disease.

How is ASF transmitted?

9.9°7 » Direct contact between
-

infected pigs or boar

E @ » Indirect contact through ingestion of contaminated
food such as food waste, feed, or rubbish

q’ » Bites from infected ticks

. ,

The pig farmer’s ly . Contactwith contaminated equipment, such as
\ clothing, farming equipment, and vehicles

ASF checklist I lothing, farmii i d vehicl

5 § . r i B !
Pre"enﬁ{ spread ) : 9 Prevent Detect L®_l Report %
3 3 : I spread the signs
| . »Clean your clothes » Fever Contact your local
Disinfect your equipment : - and boots » Loss of appetite or weight i
s - 4 » Disinfect your equipment ¥ Loss of energy

» Keep wild boar away »Vomiting
Ensure that your feed and pigs come from trustworthy sources from your pigs ¥ Diarrhoea
g ]

» Redness of the skin

Clean your clothes

Keep wild boar away from your pigs
¥t suspicious cases to your veterinarian.

e Ew #Stop ASF

* = -efsa o www.efsa.europa.eu/StopASF » - Efsa [ ]

Trusted science for safe food European Food Safety Authority
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23 languages

More visibility to:

= Key messages
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#StopASF campaign: objectives and audiences

SCIENTIFIC OPINION eJ p—

ADOFTID: 27 September 2019
don 10 9OV ehva 2019 5861

Risk assessment of African swine fever in the south-eastern
countries of Europe

EFSA Pandl on Animal Health and Welfare (AHAW),
Bicout, Pacio

B e e e e Raise awareness on African
o swine fever among farmers

eastern countries of Europe (region of concern, ROC), namely Bosnia and

Croatia, Greece, Kosovo, Macedonss, Serbia and Slovenia. Thvee EU Member States
(MS) - Croatia, Greece and Slovenia - were inchuded in the ROC due to their geographical location and
ASF-free status. Based on on ik for each country

;
!

factors (r
in force, the probabiity of spread of ASF within the ROC
within one yedr after introduction into the ROC was assessed to be very high (from 66% to 100%).
This after the high number of indicators present in most of the
countries in the ROC and the known effect that these indicators can have on ASF spread, especially
to the structure of the domestic pig sector, the presence of wild boar and social factors.
o varkes in the ROC. Each country is at risk of ASF spread




#StopASF: campaign extended

Mid October
End of campaign

] ] October
Timeline [ Post campaign survey

2 O 21 November I

Analysis of the results “”‘”’“
November- December ﬂ,‘ MANIA
Planning for 2022 ‘ h

* Kosovo: This designation is without prejudice to positions on status, and is in line with UNSCR 1244 and the ICJ Opinion on the Kosovo Declaration of Independence. w
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Working together for coordinated comms 4

» Focal Points involved from the
start: stakeholder & media mapping and
check of all translations

= \Webinars with stakeholders in 15
countries

= Co-created stakeholder map and media Award

plan in each country for Good Administration

= Sharing of
information with EFSA networks




How to support t“efsa_

Use the hashtag

;EE: ;"5 6 #StopASF @

with your

network Become a Link to
spokeperson campaign

for the campaign website
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#EUChooseSafeFood campaign
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The campaign in a nutshell | . ofsam
European Food Safety Authority

Objective: Increase awareness that the EU food safety system is based on science

Purpose: (More) European citizens make food choices with confidence once
reassured by the science behind food safety.

Target audience: aged 25-45, 65% women 35% men
extra focus on future and young parents

We work

Phases: all year

« Raise Awareness
- Trigger critical thinking
« Encourage engagement
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Focus countries ~.ofsam
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6 countries
Paid advertising on media and social media

Year 1+
Al 3 countries

Media relations with generalist and specialised
media, radio, TV + stakeholders

Croatia

New

Spain countries

Italy
Hungary Portugal Slovakia
Latvia
Poland




#EUChooseSafeFood campaign - *‘:Wefsa_

European Food Safety Authority

It's food checked

Salmonella, by real science.

________

We work
all year

A EUROPEAN HEALTH INITIATIVE

https://campaigns.efsa.europa.eu/EUChooseSafeFood/#/index-eu
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Partnerships Tﬁefsa_
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The logo of national partners appears on the:

= Campaign website / = Localised assets

Més skatamies
uz partikas
piedevam.

mm Polska v

N

Zapraszamy do oon P
#EUChooseSafeFood

Czy wiesz, ze bezpieczenstwo zywnosci opiera sie
w duzej mierze na nauce?

1 systém bezpecnosti
potravin v EU.

Kampania #EUChooseSafeFood moze pomoc w podejmowaniu
swiadomych decyzji dotyczacych codziennych wyboréw zywieniowych i
wyjasni¢ naukowe podst bezpi A zy sci w UE.

CO0O0OCCe

©060

Czy cheesz wesprzet kampanie?

Kliknij tutaj, aby uzyskac dosigp
do zestawu narzedzi

Poznaj nasze tematy

dotyczace bezpieczenstwa
zywnosci komunikacyjnych
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TOPICS 2021 Focus countries

Labels - 'best before' and 'use by' BTN BTN T
Healthy choices — DRVs

Health claims I > W it | | ot S
Food packaging

Allergens e
Additives

Foodborne diseases — salmonella
Bee health

Animal welfare

Food hygiene

Contaminants - acrylamide




Localisation of content

= Data and links are featured on the
national topics providing localised
information on food safety

zasto?

zséte?

Zasto?
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Las declaraciones que figuren en el etiquetado del alimento que
pretende adauiir no pueden atribuirle al alimento las propiedades de

atar o curar enfermedades humanas, ya que éstas son
propledades restringidas a los medicamentos.

" dela perdida de peso.

Asegirese de que comprende bien el significado de las declaraciones para
que no le induzcan a error. Con el fin de que sean mejor comprendidas
por el consumidor, se permite cierta flexibilidad en la redaccién de las
declaraciones de propiedades saludables. Sin embargo, Ia declaracién no
podré hacerse “mis fuerte” que Ia autorizada. Por ejemplo, “la vitomina C
contribuye al funcionamiento normal del sistema inmunitario” se puede
sustituir por “la vitamina C desempefia un papel en...” o por “la vitomina C
Gyuda a..” pero no por “la vitamina C estimula..” o por “Ia vitmina C
optimiza...". Asimismo, las declaraciones deben ser realizadas sslo para el
nutriente, sustancia, alimento o categoria de alimento para las que hayan
sido autorizadas y no para el producto. Por ejemplo, se podria decir: “el
calcio es necesario pora el mantenimiento de fos huesos en condiciones
‘normales” o bien “la marca comercial X" contiene calcio que Contribuye o...”
pero no “la marca comercial X” contribuye ..” ni “la marca comercial X"

contribuye o...Lamorca comercial X" contiene colcio”.

. s esencial que lleve una alimentacién variada y equilibrada ya que los

productos por separado tienen una importancia relativa respecto del
conjunto de la dieta. Por ello, una declaracién nunca podré fomentar

e i niser 1as politicas
de Salud Pablica o con los principios generalmente aceptados en materia
de nutricién.

e Agncs B 6o Comsmo, S Nimentaia y Nt
NP st 65016072 & O o s 699 166210

m

) Gty

x>
S
*‘!

SteinEngisn
Teovs versaswiny
nasbans

(o cheate yniadst

s MEDTNARIDNY ROK
OVOCIA A ZELENINY
2021

COVID-19 i}

Informacie o koronav

searchProgamme

Agromapy
6

Recomendacionesalos
consumidores parala comprensién
de las declaraciones nutricionales y

de propiedades saludables que
figuran en el etiquetado de los
alimentos
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Top activities in Member States: Croatia

Campaign featured in national and Network of campaign supporters

reglonal TV and radio = 9 stakeholder organisations became

= Coverage of the campaign in Dobro Jutro official supporters of the campaign, incl.
Hrvatska, lifestyle morning show on Croatian Ministries, Institutes for Public Health and
national TV HRT featuring interview with the Consumer Centres
HAPIH Director Darja Sokolic = Konzum, Croatia’s largest supermarket
= Coverage of the campaign in regional radio chain (30% share) has showed interest
and TV stations such as Radio Osijek and in joining the campaign
OsjecCka TV

— Sara Mikrut Vunjak is with Vlatka Buzjak Sluzek.
v 9june-@

Podrsku kampanji pruzaju

HGK
O
s —— —
CEIQI%\ {02 o P, S U =
=y HRVATSKA
GOSPODARSKA
KOMORA

Soft lounch of European Food Safety Authority communication
campaigné, #EUChooseSafeFood

QO You, Simon Terry, Tony Smith and 144 others 5 commen ts



.k-k

Top activities in Member States: Italy o 4 *‘*:”efsa_
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Press conference announcing the campaign launch

LA CUCINA
» Speakers from EFSA and Ministry of Health (DGOCTS - CNSA) , ITALTIANA
= 20 participating journalists Sappiamo che cosa mangiamo?
Stakeholder engagement La scienza vigila per noi

= Webinar with key sector organizations asking for active
support and promotion, speakers from Ministry of Health, 77
participants, including representative from FOP/CEN network

» Networking and mailing (CEN member’s and FP’s network):
more than 50 bodies contacted

Media partnerships with well-known food mags

» [a Cucina Italiana monthly magazine of gastronomy and food
culture belonging to Condé Nast: Two advertorial pages on
September and October issues, on target audience look alike
social media branded content, post on FB and IG dark linked to
branded and display banners on all Conde Nast media

» COOK, Corriere della Sera’'s monthly cookery magazine, and
Corriere della Sera: on target audience look alike native article
and masthead + MPU banners; advertorial page on September E partita ad agosto la nuova campagna «L'Unione

ISsue Europea sostiene la sicurezza alimentare» che vede

collaborare in sinergia I'ltalia e I' EFSA, (Autorita

E ndorsed by the M i n istry of Hea Ith europea per la sicurezza alimentare). Lo scopo?
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Generating media interest Q
= Outstanding number of media results LANCAM CAMPANHA PELA SEGURANCA
— 34 media results collected to the ALIMENTAR
date (30 September) A iniciativa pret 3
;g;ﬁ%}s%?acﬁ . AUTARQUICAS 2021 COVID-19 AFEGANISTAO
= Results published in a diversity of e = « QOBSERVADOR 0 &
media outlets such as 22108031140 A ciéncia que estd| ASAE e Autoridad seoororoe:
= National media: TVI 24 Online seguranca aliment RN Lol i o
= Regional media: Jornal da Europela ot (inran aIFi,meﬁtp;;m
Madeira g Ga

A ASAE e Autoridade Europeia para a Seguranca
Alimentar (EFSA) lancaram uma campanha que
vai ""contribuir para fortalecer a confianga dos
consumidores no sistema alimentar'.

= Media specialised in health:
Diario da Saude
» Lifestyle media: Sapo Lifestyle

P i _/"-\_. .-(’_"
03 ago 2021,16:02 () ® (W) (o=
L N A

= TV:TVI (20.Sept)
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Top activities in Member States: Spain

Veraliment Seguridad Alimentaria
23 September at 12:01- @

efsam

European Food Safety Authority

;5abias que Al Capone esta DETRAS DE la fecha de caducidad?

Vamos a desentrafiar una curiosa historia que une la " : . :
Veraliment Seguridad Alimentaria

= = #5eguridadAlimentaria con la mafia en los afios 30. 3 September at 1301 - @
Ad a_ ptatlo n Of th e Ca m pa I g n to Si, este post arranca con el conocido génster americano Alphonse La que ha liado una TORTILLA de patatas,
n a tl 0 n a I co n text Gabriel Capone..,. See moare ¢Pueden causar una intoxicacion alimentaria?

jcon lo buenas que estan!

= Translation and production of the
campaign assets into the additional
three co-official languages: Basque,
Catalan and Galician ¢AL CAPO

Out-of-home advertising included in PODRIA A seguridade, a ciencia.

- . ESTAR
the medla. mlx_ | DETRAS DE
= Cooperation with OPPIS Shopping Malls LA F

(Campaign posters on 661 screens in CAD qu
44 malls

Generating media interest via
interview opportunities

= Several interviews organised with
ASEAN as well as with campaign
influencer (RTVE, Cadena Ser, Radio x>
Catalunya, Faro de Vigo) -efsam

European Food Safety Authority

MUYINTERESANTEES

Salmonelosis, listeriosis, gastroenteritis... Cémo evitar las en
alimentario gracias a la ciencia

O 534

Qs 0 30 QD 7. &
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Campaign
end

(5 NOV)

g -

Post
campaign
survey

2022
planning

Analysis
of results

(NOV) (SEPT-DEC)

(18-29 OCT)
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Working together for coordinated comms **:*”efsa.

European Food Safety Authority

Communication
Experts
Network & National plans
Focal Points
collaboration

Localisation of Webinars with
content stakeholders




Stay connected

Subscribe to

efsa.europa.eu/en/news/newsletters
efsa.europa.eu/en/rss

Follow us on Twitter
QEIEET

@plants_efsa
@methods_efsa
@animals_efsa

Contact us
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European Food Safety Authority

Receive job alerts
careers.efsa.europa.eu - job alerts

Follow us Linked in
Linkedin.com/company/efsa

efsa.europa.eu/en/contact/askefsa
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HEALTH e ENVIRONMENT e SOCIETY

21-24 JUNE 2022 - Brussels and online One2022.eu

#0neEU2022

28



