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The “package”
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efsa.campaigns@efsa.europa.eu Social media messages In EFSA languages

+ in available other languages



Translated social media messages
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UTM codes
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https://www.efsa.europa.eu/hu/content/campaign-animals 

Referred page Medium Source Campaign

&utm_medium=social

&utm_source=fp_af &utm_campaign=euandmyfood



Spread the message
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EU and My Food campaign
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Stakeholders

FP, AF and Art. 
36

SANTE

Internal comms

500+

19K+ 
visits

Etc.

https://analytics.google.com/analytics/web/?authuser=1#/report/trafficsources-campaigns/a23121873w45369358p69486907/_u.date00=20190401&_u.date01=20190630&_r.drilldown=analytics.campaign:euandmyfood&explorer-table.plotKeys=%5B%5D&explorer-table.rowStart=0&explorer-table.rowCount=25/


EU and My Food examples
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EU and My Food examples
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EU and My Food examples
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▪Most successful EFSA tool 
so far

▪New nutrients: sodium & 
chloride

▪ In EN, DE, FR, IT, ES, CS, 
EL, ET, LT

▪Other languages up on 
request

DRV 2nd release
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Social media messages also in Czech, Estonian, Greek, Lithuanian



Stay connectedStay connected

www.efsa.europa.eu/en/engage/careers

www.efsa.europa.eu/en/rss

Subscribe to

Engage with careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@methods_efsa

www.efsa.europa.eu/en/news/newsletters
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