
Update on communications
and engagement

Barbara Gallani

Head of Communication, Engagement 
and Cooperation

71st Advisory Forum meeting

Bucharest, Romania, 3-4.04.2019



▪Overview of past quarter

▪Feedback from CEN meeting

▪Social Science Roadmap

▪EUandMyFood Campaign

▪DRVs analytics

▪Mixtures of chemicals



MEDIA HIGHLIGHTS (Dec 2018 – Mar 2019)

‛Los transgénicos no son 
un problema’

‛Des insectes dans notre assiette, en 
toute légalité ?’

‛Verbraucherschutz
Fehlanzeige’

The Roundup row: is the world’s most   
popular weed killer carcinogenic?

ECJ: ‛ Europe’s food safety    
system ‘overstretched’
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Scientific outreach



5th CEN meeting, held in 
Parma on 14-15 March

Agenda included:
▪ Work Plan 2019

▪ Country issues: Croatia, 
Germany, Hungary,

▪ ComRisk Project

▪ EFSA/MS media 
cooperation

▪ EFSA Social Science 
Roadmap

▪ Chemical mixtures

▪ Dietary Reference Values 
tool

CEN 2019 Work Plan
▪ 8-10 hot topic calls

▪ Joint campaign on
#EUAndMyFood

▪ Revise and restyle

"Risk Comms Handbook"

6th CEN meeting
Berlin on 21-22 October

Communications Expert Network (CEN)



The foundation
Social science expertise

Social science at EFSA
Understanding society helps EFSA achieve its Strategic Objectives

The two pillars

Research Advice



Examples 
Working together across the three pillars

Social research

Commission periodic studies on risk perceptions 
among Europeans (e.g. Eurobarometer)

Work to align perception research methodologies 
across the EU 

Social science advice 

Social science expertise

Use evidence from social research to inform the 
direction and content of risk communication

Prepare “tips” based on country-specific findings

Work in collaboration with social science teams in 
Member State authorities (e.g. exchange of 

expertise, participation as speakers at conferences, 
peer reviews) 



EUAndMyFood Campaign - Background
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Raise awareness 
of the vital role EU 
system (EFSA & 

MS) plays in 
protecting citizens 

by ensuring 
Europe’s food is 

safe to eat.

Raising 
awareness:

EU protect and 
care for animals 

and the 
environment

Campaign Goals - EUAndMyFood



Demonstrate that working together on a joint 
campaign we can produce tangible, beneficial 
results for all of us. 

Given the reform of the Food Law, this could 

provide a template for future collaborations.

Objective – Collaboration with Member States
13



▪ Pan-EU - High-level (Levels 1 & 2)

▪ Focus on the impact of the EU 
system (EFSA/MS partnership):

➢Keeping food safe  - and through 
this enriching the quality of life 
and well-being of EU citizens 

➢The mission of the EU to protect 
animals and the environment

▪ MS focussed campaigns (Level 3)

▪ Partner with representative group of 
Member States

▪ Choose together high-profile topic(s) 
in EFSA’s remit the that resonate 
with MS citizens, i.e. animal health 
in Eastern Europe.

EUAndMyFood Campaign
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Member States 
(CEN, Focal Points, 
Advisory Forum) –

networks and 
Social media

National 
organisations –

consumer 
groups, media

Institutional 
partners –
European 

Commission, MEPs

EU agencies –
ECDC, EMA, ECHA 

etc

Dissemination through our partners 



Campaign
Pre-campaign 

- before 
Easter –15 

April

Campaign 
launch  - 24 

April

Campaign 
finish - 26 

May
Evaluation

Timeline



DRV Finder - Analytics

◼ Launch on Nov 29, 2018 (14 weeks of data)

◼ Available in EN, DE, FR, IT, ES (+CS, GR, EE, PL, HU)

◼ Dissemination package: Tweets, videos, stakeholder 
e-mails

https://www.efsa.europa.eu/it/interactive-pages/drvs


Users

DRV Finder landing page

39%

16%

13%

10%

4%

2%

16%

Profession breakdown

Nutritionist

Food manufacturer

Scientist

Health professional

Risk manager

Policymaker

Other



KPIs

Metric 6 months following
publication

After 14 weeks
(3.5 months)

Number of users 10,000 17,185 (+72%)

Percentage of 
linguistic versions

3% in total for DE, 
FR, IT

33.5%

Downloads PDF/XLS 2,000 13,426 (+571%)

Saved searches 2,000 1057

Survey feedback 80% positive 
feedback from 
respondents

83% (10/12 surveys)
positive feedback



Data overview (12/03/2019)

N. of users Linguistic 
versions

Avg session 
duration

Saved 
searches

Exported
results

17,185 1. EN (66.5%)
2. FR (10.8%)
3. ES (9.24%) 
4. IT (9.19%)
5. DE (3.8%)

00:02:37 1057

(5.5% of 
total 

searches)

13,426

AMR 2015: 
6,620

AMR 2016:
2,195

PESTICIDES:
5,072

AMR 2015: 
IT 0.7%, FR 0.11%

AMR 2016:
IT 7%, DE 3%, FR 

1.6%
PESTICIDES:

FR 15%, IT 7%, DE 3%

AMR 2015: 
00:01:21

AMR 2016:
00:01:16

PESTICIDES:
00:02:31

85%

15%

PDF

XLS



▪Successful launch benchmarked 
with previous products

▪ Tool most popular among nutritionists

▪External social media traffic does not happen through 
prepared tweets (incl. translations)

▪ LinkedIn activity higher than Twitter

▪ Produce more explanatory videos rather than videos 
with testimonials 

▪Request for expanding platforms

Learnings



Our new product

Tips from society

How to talk about chemical mixtures?



https://preview.shorthand.com/9CwccoF8Zg4ZmAqk


Stay connected

www.efsa.europa.eu/en/engage/careers

www.efsa.europa.eu/en/rss

Subscribe to

Engage with careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@methods_efsa

www.efsa.europa.eu/en/news/newsletters


